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INTRODUCTION 

In  February  1966,  the  Town  of  Kings  Mountain  contracted  with 
the  Division  of  Community  Planning  for  a  number  of  planning  studies, 
one  of  which  was  a  CBD  Plan.   The  Planning  Board  felt  that  a  very 
brief  brochure,  produced  in  volume,  would  be  more  likely  to  be  read, 
understood,  and  followed  by  those  concerned  than  a  more  bulky  re- 
port.  Therefore  a  six  page  brochure  was  prepared,  showing  the  CBD 
Plan  as  well  as  some  illustrative  sketches  indicating  major  im- 
provements that  were  needed. 

The  CBD  Plan  was  based  on  the  same  factual  analysis  as  those 
Plans  presented  in  more  elaborate  final  form.   In  order  to  preserve 
the  more  important  statistics  gathered  in  the  course  of  preparing 
the  plan,  the  following  statistical  supplement  has  been  compiled. 
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BUILDING  USE 


BUILDING  USE 

The  Central  Business  District  of  Kings  Mountain  provides  the 
primary  functions  of  retail  shopping,  wholesale  trade,  offices, 
storage  facilities,  and  parking  for  persons  doing  business  or 
shopping  in  Kings  Mountain.   Other  uses  noted  with  the  central 
business  district  include  manufacturing  and  industrial,  social  arid 
cultural,  and  transportation.   The  uses  that  are  similar  or  re- 
lated in  function  tend  to  locate  together  within  areas  of  the 
central  business  district.   This  congregation  of  uses  to  areas 
within  the  central  business  district  can  be  seen  on  the  accom- 
panying building  use  map  which  divides  the  different  building  uses 
into  detailed  categories. 

Primary  retail  trade  activities  in  the  Kings  Mountain  central 
business  district  are  concentrated  along  Battleground  Road,  from 
Gold  Street  to  Mountain  Street.   The  remainder  of  the  primary  trade 
establishments  are  located  on  Mountain  Street  and  Railroad  Avenue. 
Convenience  trade  and  consumer  services  activities  are  mixed  with 
these  primary  trade  activities.   Uses  within  both  of  these  classi- 
fications are  scattered  throughout  the  core  area  and  are  situated 
in  conjunction  with  related  uses  rather  than  grouped  together. 

The  secondary  trade  activity  in  Kings  Mountain  is  located 
primarily  on  the  edge  of  the  central  business  district;  however, 
several  establishments  of  this  category  may  be  found  within  the 
core  of  the  central  business  district.   Concentrations  of  second- 
ary trade  uses  are  on  Gold  Street  and  Mountain  Street.   These 
secondary  activities  are  primarily  auto  oriented  rather  than 
pedestrian  oriented.   For  this  reason,  the  majority  of  secondary 
uses  are  tending  to  leave  the  downtown  area  and  locate  where  they 
are  more  accessible  by  automobile. 


Administrative,  advisory  and  financial  services  are  primarily 
concentrated  on  Piedmont  and  Mountain  Streets. 


Social  and  cultural  activities  are  grouped  together  in  the 
eastern  and  northern  sections  of  the  central  business  district. 
These  activities  include  two  churches  and  the  Woman's  Club 
Building,  Jacob  Mann  Memorii^l  Library  and  an  office  building. 

Wholesale  and  storage,  as  well  as  repair  activities,  are 
scattered  around  the  outskirts  of  the  area.   Manufacturing  and 
industrial  services  are  concentrated  on  Gold  Street  in  the  form 
of  a  textile  complex.   Other  small  industrial  services  include 
establishments  on  Cherokee  and  Mountain  Streets,  on  Battleground 
Road  and  Railroad  Avenue. 

Transportation  activity  is  confined  to  the  southern  section 
of  the  central  business  district,  at  the  intersection  of  Gold 
Street  and  Battleground  Road. 

Residential  structures  surround  the  central  business  district 
and  are  most  heavily  concentrated  on  the  east  side. 


TABLE  1 


GROUND  FLOOR  SPACE 


PRIMARY  TRADE 

SECONDARY  TRADE 

CONVENIENCE  TRADE 

CONSUMER  SERVICES 

ADM.,  ADV.,  &  FINANCIAL  SERVICES 

SOCIAL  AND  CULTURAL 

WHOLESALE  &  STORAGE 

MANUFACTURING  &    INDUSTRIAL  SERVICES 

TRANSPORTATION 

TOTAL  SQ.  FT. 


52,393  sq.  ft, 

108,639  sq.  ft, 

71,533  sq.  ft, 

73,347  sq.  ft, 

29,305  sq.  ft, 

57,647  sq.  ft. 

25,830  sq.  ft, 

57 ,620  sq.  ft. 

5,400  sq.  ft. 

483,713 


PARKING  SPACES 


TABLE  2.   NUMBER  OF  PARKING  SPACES  IN  THE  KINGS  MOUNTAIN  CBD 


TYPE 

On-S tree t 


Short  Term  Metered 
Short  Term  Posted 
Long  Term  Metered 
Long  Term  Posted 
Un 1 imit  ed 


NUMBER  SPACES 

3 

24 

193 

24 

57 


TOTAL 


301 


Of f-Street 


Public                   13-15  min.  14 

metered  5  hr.  55 

Public  for  Specific  Use  337 

Private  173 


TOTAL 


579 


There  are  540  sq.  ft.  of  floor  space  per  parking  place. 


RETAIL  SALES 


TABLE  3.   RETAIL  SALES  -  KINGS  MOUNTAIN  AND  COMPARABLE  AREAS 


Per 

Per 

Cent 

Cent 

1948 

1954 

Change 

1958 

1963 

Change 

CLEVELAND    COUNTY 

Number  of  Ests.  529  520 

Sales  ($000)  $32,579  $41,614 

Payroll  ($000)  $  2,912  $  3,695 

Number  of  Empls.  1,887  1,797 


KINGS  MOUNTAIN 

Number  of  Ests. 

89 

114 

Sales  ($000) 

$  5 

,682 

$ 

7, 

,993 

Payroll  ($000) 

$ 

499 

$ 

600 

Number  of  Emp 1 s . 

350 

312 

SHELBY 

Number  of  Ests. 

209 

271 

Sales  ($000) 

$20 

,013 

$26, 

,  159 

Payroll  ($000) 

$  2 

,004 

$ 

2, 

,570 

Number  of  Emp 1 s . 

1 

,245 

1; 

,  186 

REMAINDER  OF  COUNTY 

Number  of  Ests. 

231 

135 

Sales  ($000) 

$  6 

,884 

$ 

7 

,462 

Payroll  ($000) 

$ 

409 

$ 

525 

Number  of  Empls. 

292 

299 

S  ource  :  U.S.  Census  i 

3f  Bus: 

Lness 

-1.7  585  618  5.6 

27  .7  $50,  171  $63,337  26.2 

26.9  $  4,759  $  6,140  29.0 

-4.8  2,076  2,119  2.1 

28.1  80  114  42.5 
40.7  $  7  ,686  $11,028  43.5 

20.2  $  726  $  1,012  39.4 
-10.9  381  359  -5.8 


29.7  219      280  27.9 

30.7  $27 ,463  $38,290  39  .4 

28.2  $  3,047  $  4,195  37 .7 

-4.7  1,203    1,367  13.6 

-41.6  286      224  -21.7 

8.4  $15,022  $14,019  -6.7 

28.4  $    986  $    933  -5.4 

2.4  492      393  -20.1 


TABLE  4.   RETAIL  SALES  -  GASTON  COUNTY  -  1948-1963 


Per 

Per 

Cent 

Cent 

1948 

1954 

Change 

1958 

1963 

Change 

GASTON  COUNTY 
Numbe  r  of  Ests. 
Sales  ($000) 
Payroll  ($000) 
Number  of  Emp 1 s , 

GASTONIA 
N  umbe  r  of  Ests. 
Sales  ($000) 
Payroll  ($000) 
Numbe  r  of  Emp 1 s , 

REMAINDER  OF  COUNTY 
Number  of  Ests. 
Sales  ($000) 
Payroll  ($000) 
Numbe  r  of  Emp 1 s . 


899      999 

$65,980  $83,875 

$  6,699  $  7,710 

3,890    3,464 

293  450 
$39,918  $52,645 
$  4,707  $  5,241 


2,641 


606 


2,251 


549 


$26,062  $31,230 

$  1,992  $  2,469 

1,249    1,213 


11.1  1 ,052 

27.1  $96,942    $1 

15.1  $    9  ,787     $ 

■10.9  4, 157 

53.6  424 

31.9  $55,003     $ 

11.3  $    6,384    $ 

■14.8  2,653 


-0.9 


628 


12 .0  $41,939  $ 
12.4  $  3,403  $ 
-0.3    1  , 504 


1, 

,131 

7  , 

,5 

27  , 

,273 

1. 

,3 

12. 

,654 

29. 

.3 

4, 

,352 

4. 

,7 

475 

12. 

.0 

69. 

,728 

26. 

.8 

7  , 

,774 

21. 

,8 

2; 

,538 

-4. 

.3 

656 

1  , 

.0 

57, 

,545 

13. 

.7 

4 

,880 

14, 

.3 

1 

,814 

12, 

.0 

Source:  U.  S.  Census  of  Business 
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TABLE  5.  KINGS  MOUNTAIN  RETAIL  SALES  AS  PER  CENT  OF  CLEVELAND  COU^TY 


1948 


1954 


1958 


1963 


Food  Stores  26.0  24.6  18.6     23.9 

Eating  and  Drinking  Places  10.3  20.8  13.1     11.9 

General  Merchandise  13.0  10.2  10.9      4.7 

Apparel  Group  12.4*  12.3*  15.9*    19.2* 

Furniture  and  Appliances  6.9  23.8  19.9     14.1 

Automotive  Group  12.6  24.9  13.9 

Gasoline  Stations  26.1  23.5  18.4 

Lumber  and  Building  Materials  25.8      7.1      4.1 

Drug  and  Proprietary  Stores  12.5*  23.9*  26.1* 

All  Other  Retail  Stores  12.6*  15.6  18.5 

AVERAGE  15.8  18.7  15.9     17.4 


18.7 
23.2 
8.7 
28.6* 
12.0 


*Estimated 

Source:  U.  S.  Census  of  Business 


TABLE  6.  PERCENTAGE  OF  SALES  DEVOTED  TO  DIFFERENT  TYPES  OF  GOODS 
(1958) 


Kings     Cleveland 
Mountain    County 


North 
C  aro 1 ina 


United 
States 


Food  Stores 

Eating,  Drinking  Places 

General  Merchandise 

App  arel  Stores 

Furniture,  Appliances 

Automotive  Group 

Gasoline  Service  Stations 

Lumber,  Hardware 

Drug  Stores 

Other  Retail  Stores 


32.  1 

26.4 

22.8 

24.5 

2.8 

3.3 

4.3 

7  .6 

11.1 

15.5 

12.7 

11.0 

5.3 

5.1 

6.0 

6.3 

7.  1 

5.4 

5.1 

5.0 

16.3 

18.0 

17.4 

15.9 

8.4 

7.0 

8.1 

7  .1 

2.2 

8.3 

7.7 

7,2 

5,0 

2.9 

3.2 

3.4 

9  .7 

8,  1 

12.7 

12,0 

Source:  U.  S.  Census  of  Business 


6  - 


TABLE  7.   KINGS  MOUNTAIN  RETAIL  SALES  -  1948-1963  (IN  $000) 
PLUS  1970  ESTIMATED 


1948 


1954 


1958 


1970 
1963    (Estimated) 


Food  Stores 


$1,894    $2,419    $2,468    $3,729 


Eating  and  Drinking 

Places 
General  Merchandise 
Apparel  Stores 
Furniture  &  Applicances 
Automotive  Group 
Gasoline  Service 

Stations 
Lumber  &  Hardware 
Drug  Stores 
Other  Retail  Stores 


TOTAL 


$5,127 


110 

205 

218 

241 

380 

834 

626 

849 

303 

916 

17  2* 

208* 

40  6* 

8  8  4* 

1,266* 

!S   128 

494 

541 

554 

823 

719 

2,066 

1,255 

2,321 

2,959 

499 

797 

646 

1,317 

1,583 

889 

291 

159 

529 

870 

89* 

2  6  7* 

386* 

630* 

9  3  4* 

3  48* 

620 

747 

520 

965 

$5,682    $7,993    $7,686   $11,028    $15,825 


*Est  imated 

Source:   U.  S.  Census  of  Business 


TABLE  8,   KINGS  MOUNTAIN  INCOME  AND  SALES  SPECULATIONS 


Per 

Total 

Per  Capita  Estimated 

Popu- 

Personal 

Cap  it  a 

Retail 

Retail    Sales  to 

lation 

I nc  ome 

I ncome 

Sales 

Sales     Residents 

1960 
Census 

1963 
Ce  nsus 

1970 
Est  ima  t  e 


,008  $10,393,000  $1,298  $  7,696,000  $  867  $  6,942,936 
,200  $12,055,880  $1,506  $11,028,000  $1,006  $  8,249,200 
,473   $14,550,200   $1,817   $15,825,000   $1,214   $10,286,222 


Source:  U.  S.  Census  of  Business 

Estimates  computed  by  Division  of  Community  Planning 


RESULTS  OF  MERCHANTS'  SURVEY 


SURVEY  OF  MERCHANT'S  OPINION 
KINGS  MOUNTAIN  BUSINESS  DISTRICT 


Do  you  own  or  lease  your  present  business  area?  A.  Own   9 
B  .  Lease   1 2 

Estimate  the  approximate  percentage  of  your  total  dollar 
receipts  or  gross  income  in  1964  received  from  customers 
living:  N A  2 

A.  Within  the  Kings  Mountain  City  Limits?   61  .07. 

B.  Outside  Kings  Mountain  but  within  Cleveland  or  Gaston 
Counties?   2 6. 8% 

C.  Outside  of  Cleveland  or  Gaston  Counties?  1 2  .  2  7. 

Number  of  employees  working  in  store  or  office  (including 
owner,  clerks,  salesmen,  etc.)«  1 60   (3  of  these  are  part- 
time) 

How  many  of  these  employees  regularly  drive  a  car  to  work? 
10  6  (3  of  these  are  part-time). 

How  many  off-street  parking  spaces  do  you  provide  for: 

A.  Owner  and  employees  46 

B.  Customers  45 
None   8  merchants 

Do  you  feel  that  the  present  supply  of  parking  spaces  in 
the  downtown  area  is  adequate  for  present  needs? 
A .  Yes  4_        B.  No  1 7 

Do  you  receive  shipments  of  merchandise  from  street  or 
from  rear  or  side  alley?   NA  2    Street  3    Alley  11 
^°^^    _3     Neither_J_ 

A.  What  size  truck  delivers?   Tractor  Trailer   6 
Small  Delivery  Van   5       Both   6 

B.  What  time  of  day  or  night  do  you  receive  the  majority 

of  your  shipments?   A.M.   8    9-3   j_   11-2   1 

10-2  _J^     10-12  _2_         9-12  _J^    Noon   1   11:30  _J_ 
Night  j_ 

C.  Would  a  limitation  of  service  hours  seriously  affect 
your  business?   Yes   3     No  12   Could  1 


Estimate  how  much  gross  floor  space  you  presently  occupy. 
N.A.   2_   90,044  sq.  ft.      A.  How  much  sales  space?  42,001 
s  q .  ft.      B.   How  much  office  space?   8,212  sq.  ft. 
C.  How  much  storage  space?   38,031  sq.  ft. 

Does  your  business  have  any  plans  for  expansion  within  the 
next  two  years  to  five  years?   NA.  2    Yes   8    No   11 

How  much  additional  floor  space  will  you  build?   4,425 

None   4    Indefinite   1 

How  many  additional  employees  will  you  employ?   2 


10.  Would  you  be  willing  to  contribute  financially  (in  proportion 
to  your  direct  benefit)  to  physical  improvements  (including 
off-street  parking)  for  customers  in  downtown  Kings  Mountain? 
^^  3_   A.  Yes   J_2     B.  No  5_     May  J_ 

11.  Who  do  you  feel  should  provide  off-street  parking  facilities? 
NA   3_ 

A.  The  City   9    B.  Private  enterprise  i.e.,  industrial,  business 
establishments   0 A  &  B   3    C.  Merchant  cooperative  corpora- 
tion  1    D.  Organization  of  a  downtown  assessment  district  I 

A  &  C  1      A  &  D  _1 Undecided  _1   Furnished  by  downtown  group 

with  city  maintenance  1 . 

12.  Would  the  development  of  a  shopping  center  in  the  suburbs  of 
Kings  Mountain  have  an  adverse  effect  on  your  business? 

A.  Yes  j^      B .  No  5 

13.  If  you  were  establishing  a  business  for  the  first  time,  would 
you  locate  where  you  are  presently  located?   A.  Yes  1 4 

B.  No   7 

14.  If  you  should  expand,  would  you  do  so  (a.  on  the  present  site 
10,  b.  community  shopping  center  in  Kings  Mt.    4  ,  c.  or 
other    3 ) .    A  or  B  1 


15.  Mai or  problems  that  confront  Kings  Mountain's  Central  Business 
t  now .    N A  1 

of  a  full  variety  and  selection  of  goods   1 2 
equate  customer  facilities  such  as  restrooms,  lounges, 
h  counters,  etc.    14 

e  appearance  and  facilities  generally  out  of  date 
unappealing   1 5 
nvenient  opening  and  closing  hours   2 

of  effective  leadership   3 
ntee  ownership   2 
operative  city  government    1 
equate  street  lighting   0 

ical  deterioration  of  downtown  buildings   1 4 
equate  number  of  off-street  parking  spaces    1 2 
ested  downtown  streets   8 
ested  streets  leading  to  downtown   4 

appearance  of  downtown  buildings  and  streets   1 6 
(empty  buildings) 

16.  Indicate  what  actions  should  be  taken  in  downtown  Kings  Mt. 
to  best  meet  the  needs  of  present  and  potential  customers: 
NA  _1_2 

Implement  modernization  plan  that  has  been  adopted  for 

downtown  area    2 

Remove  parking  meters,  limit  parking  on  main  street  to  2 

hours   2 

Have  more  off-street  parking  spaces  near  town   2 

Bea ut i f i ca t ion  of  buildings  and  downtown  area   1 

Update  merchandise  and  offer  a  better  selection   I 

New  stores  should  be  enticed  to  Kings  Mt.   1 


Ma 

jor  p 

Distric 

A. 

Lack 

B. 

Inad 

lunc' 

C. 

Stor 

and 

D. 

Inco' 

E. 

La  ck 

F. 

Abs  e' 

G. 

Uncoi 

H. 

Inad 

I. 

Phys 

J. 

Inad 

K. 

Cong 

L. 

Cong 

M. 

Poor 

16.   Continued 

Farm  business  corporation  to  buy  anticipated  properties   1 
Shield,  cover,  or  hide  railroad  with  trees  or  in  any  other 
possible  way    1 
Destroy,  burn  and  raze,  or  in  general  get  rid   of  Ware 

Ro  Her  Mill  _J 

Store  front  uniformity  would  be  very  helpful   1 
A  good,  up-to-date  cafeteria  is  needed  badly   1 


Of 
be 


the  improvements  listed  below,  which  do  you  think  should 
incorporated  in  downtown? 


NA  2 


14 


A.  More  parking 

B.  Improve  store  fronts  15 

C.  Provide  public  restroom   12 

D.  Stores  open  more  at  night   4 

E.  Pedestrian  mall   9 

F.  Canopies  over  sidewalks   9 

G.  Shrubs  planted   1  5 
H.  Trees  planted   1 4 

I.  Improve  sidewalks   9 


RESULTS  OF  CUSTOMER  SURVEY 


KINGS  MOUNTAIN  CUSTOMER  SURVEY 


QUESTION  NO.  I  -  Where  do  you  buy  most  of  the  following  items? 
Type  of  Purchase 


GROCERIES 

Downtown  Kings  Mountain 

Downtown  Shelby 

Downtown  Gastonia 

Charlotte 

Other  towns  or  shopping  centers 

WEARING  APPAREL 

Downtown  Kings  Mountain 

Downtown  Shelby 

Downtown  Gastonia 

Charlotte 

Other  towns  or  shopping  centers 

FURNITURE  AND  HOME  FURNISHINGS 
Downtown  Kings  Mountain 
Downtown  Shelby 
Downtown  Gastonia 
Chariot  te 
Other  towns  or  shopping  centers 

HARDWARE  AND  APPLIANCES 
Downtown  Kings  Mountain 
Downtown  Shelby 
Downtown  Gastonia 
Charlotte 
Other  towns  or  shopping  centers 

AUTOMOB  ILES 

Downtown  Kings  Mountain 

Downtown  Shelby 

Downtown  Gastonia 

Charlotte 

Other  towns  or  shopping  centers 

LUMBER  AND  BUILDING   SUPPLIES 
Downtown  Kings  Mountain 
Downtown  Shelby 
Downtown  Gastonia 
Char  lo  1 1 e 
Other  towns  or  shopping  centers 

FARM  EQUIPMENT 

Downtown  Kings  Mountain 

Downtown  Shelby 

Downtown  Gastonia 

Char  lo  1 1  e 

Other  towns  or  shopping  centers 


Number  Of 

Rep  lies 

Percent 

461 

90.6 

7 

1.4 

19 

3.7 

8 

1.6 

14 

2.7 

310 

51.5 

58 

9.7 

162 

26.9 

64 

10.6 

8 

1.3 

374 

78.4 

25 

5.2 

42 

8.8 

18 

3.8 

18 

3.8 

366 

83.6 

20 

4.5 

38 

8.7 

7 

1.6 

7 

1.6 

237 

62.4 

60 

15.8 

45 

11.8 

26 

6.8 

12 

3.2 

282 

82.7 

37 

10.8 

12 

3.5 

6 

1.8 

4 

1.2 

115 

78.3 

16 

10.9 

10 

6.8 

3 

2.0 

3 

2.0 

REPLIES  (Con't) 


Type  of  Purchase 


MEDICINE  AND  DRUGS 

Downtown  Kings  Mountain 

Downtown  Shelby 

Downtown  Gastonia 

Char  lo t te 

Other  towns  or  shopping  centers 

INSURANCE 

Downtown  Kings  Mountain 

Downtown  Shelby 

Downtown  Gastonia 

Charlotte 

Other  towns  or  shopping  centers 


Number  of 

Rep  lies 

Percent 

469 

96.7 

4 

0.8 

9 

1.9 

2 

0.4 

1 

0.2 

390 

84.8 

25 

5.4 

31 

6,7 

4 

0.9 

10 

2.2 

QUESTION  NO.  ; 
mo  St? 

Type  of  Visit 


DOCTOR 

Downtown  Kings  Mountain 

Downtown  Shelby 

Downtown  Gastonia 

Char lo t te 

Other  towns  or  shopping  centers 

DENTIST 

Downtown  Kings  Mountain 

Downtown  Shelby 

Downtown  Gastonia 

Charlotte 

Other  towns  or  shopping  centers 

HOSPITAL  OR  CLINIC 

Downtown  Kings  Mountain 

Downtown  Shelby 

Downtown  Gastonia 

Char lo t te 

Other  towns  or  shopping  centers 

BANK 

Downtown  Kings  Mountain 

Downtown  Shelby 

Downtown  Gastonia 

Charlotte 

Other  towns  or  shopping  centers 


Where  do  you  visit  the  following  people  or  places 


Number  of 

Rep  lies 

Per cen  t 

458 

86.4 

26 

4.9 

20 

3  .8 

12 

2.3 

14 

2.6 

402 

87.8 

20 

4.4 

7 

1  .5 

4 

0.9 

25 

5.4 

43  5 

90.1 

13 

2.7 

19 

3.9 

15 

3.1 

1 

0.2 

365 

85.3 

20 

4,  7 

27 

6.3 

3 

0.7 

13 

3  .0 

REPLIES  (Con't) 


Type  of  Visit 


LAWYER 

Downtown  Kings  Mountain 

Downtown  Shelby 

Downtown  Gastonia 

Charlotte 

Other  towns  or  shopping  centers 

EATING  AND  DRINKING  PLACES 
Downtown  Kings  Mountain 
Downtown  Shelby 
Downtown  Gastonia 
Charlotte 
Other  towns  or  shopping  centers 

ENTERTAINMENT  PLACES 

Downtown  Kings  Mountain 

Downtown  Shelby 

Downtown  Gastonia 

Char  lo  tte 

Other  towns  or  shopping  centers 

REPAIR  SHOPS 

Downtown  Kings  Mountain 

Downtown  Shelby 

Downtown  Gastonia 

Charlotte 

Other  towns  or  shopping  centers 


Number  of 

Rep  lies 

Percent 

242 

74.9 

42 

13  .0 

33 

10.2 

5 

1  .6 

1 

0.3 

261 

55.5 

43 

9.1 

94 

20.0 

60 

12.8 

12 

2.6 

187 

51  .5 

26 

7.2 

61 

16.8 

81 

22.3 

8 

2.2 

356 

88.1 

18 

4.5 

23 

5.  7 

4 

1.0 

3 

0.7 

QUESTION  NO.  3  -  How  often  do  you  go  to  Charlotte  to  shop? 

REPLIES 


Number  of  Visits 


On  ce  a  week 
Tw  ice  a  week 
Three  times  a  week 
Four  times  a  week 

Once  a  month 
Tw  ice  a  month 
Three  times  a  month 
Four  times  a  month 

Once  a  year 
Tw  ice  a  year 
Three  times  a  year 
Four  times  a  year 
Five  times  a  year 


Number  of 

Repl  ie  s 

Percent 

12 

66.7 

4 

22.2 

2 

11.1 

37 

69.8 

9 

17.0 

5 

9.4 

2 

3.8 

51 

37.0 

40 

29.0 

12 

8.7 

18 

13.0 

1 

0.7 

REPLIES     (Con't) 


Number    of    Visits 


Six  t  ime  s  a  year 

Eight  times  a  year 

Ten  t  ime  s  a  year 

Once  every  two  years 

Once  every  three  or  four  years 

Often 

Occasional ly 

Never  or  none 

Everyday 

When  convenient 

When  I  get  ready 


N  umber 

of 

Repli 

es 

Percent 

10 

7.3 

3 

2.2 

1 

0.7 

1 

0.7 

1 

0.7 

10 

7.5 

52 

39.1 

69 

51.9 

1.5 


How  often  do  you  go  to  Shelby  to  shop? 


Number  of  Visits 


One  e  a  week 
Tw  ice  a  week 
Three  times  a  week 
Four  times  a  week 

Once  a  mon  t h 
Tw  ice  a  month 
Three  times  a  month 
Four  times  a  month 

Once  a  year 

Tw  ice  a  year 

Three  times  a  year 

Four  times  a  year 

Five  times  a  year 

Six  t  imes  a  year 

Eight  times  a  year 

Ten  times  a  year 

Once  every  two  years 

Once  every  three  or  four 

Often 

Occasionally 

Never  or  none 

Everyday 

When  convenient 

When  I  get  ready 


REPLIES 

Number  of 

Rep  1  ies 

Percent 

15 

55.6 

8 

29.6 

4 

14. 8 

37 

58.7 

15 

23.8 

11 

17.5 

16 

19.3 

36 

43  .4 

14 

16.9 

8 

9.6 

4 

4.8 

1 

1.2 

2 

2.4 

1 

1.2 

1 

1  .2 

rs 

17 

10.4 

74 

45.1 

71 

43.3 

1.2 


How  often  do  you  go  to  Gastonia  to  shop? 

REPLIES 
Number  of  Visits 


Once  a  we  ek 
Tw  ice  a  week 
Three  times  a  week 
Four  times  a  week 

Once  a  mo  n  th 
Tw  ice  a  mo  nth 
Three  times  a  month 
Four  times  a  month 

Once  a  year 

Tw  ice  a  year 

Three  times  a  year 

Four  times  a  year 

Five  times  a  year 

Six  t  imes  a  year 

Eight  times  a  year 

Ten  t  imes  a  year 

Once  every  two  years 

Once  every  three  or  four  years 

Often 

Occasionally 

N  ever  or  none 

Everyday 

When  convenient 

When  I  get  ready 


Number  o  f 


Replies 

Percent 

62 

69.7 

15 

16.9 

11 

12.3 

1 

1.1 

60 

53.1 

34 

30.1 

12 

10.6 

7 

6.2 

11 

16.7 

20 

30.3 

13 

19.7 

9 

13.6 

3 

4.6 

6 

9.  1 

1 

1.5 

2 

3  .0 

1 

I  .5 

43 

36.1 

43 

36.1 

29 

24.4 

1 

0.8 

1 

0.8 

2 

1.7 

QUESTION  NO.  4  -  Do  you  live  in  Kings  Mountain? 

426  Yes     49  No 

If  you  do  not  live  in  Kings  Mountain,  write  the  name  of  the  com- 
munity in  which  you  live. 


Community 


G  rover  Ro  ad 

York  Road 

Dixon 

Fa  ir v  iew 

We  s  to ver  Dr  ive 

Cherryville  Road 


EPLIES 

Number 

of 

Percent  of 

Replies 
10 

Total 

20.5 

9 

18.5 

4 

8.2 

4 

8.2 

3 

6.1 

2 

4.1 

REPLIES  (Con't) 


C  o  mm  unity 


L  inwoo  d 

Mica  Mine 

Park  Grace 

Patterson  Grove 

B  e  th 1 ehem 

Eb  ene  z  er 

Long  Creek 

Manor  Road 

N  ebo 

Park  Grove 

Peaceful  Valley 

Shelby 

Welch  Road 


Number  of 

Percent  of 

Replies 

Total 

2 

4.1 

2 

4.1 

2 

4.1 

2 

4.1 

2.0 

2.0 

2.0 

2.0 

2.0 

2.0 

2.0 

2.0 

2.0 

How  many  miles  is  this  from  Downtown  Kings  Mountain 
Distance 


Under  5  miles 
5  to  15  miles 


N  umber  o  f 
Rep  lies 


45 
4 


Percent  of 
Total 


90.0 
10.0 


QUESTION  NO.  5  -  How  often  do  you  come  to  Downtown  Kings  Mountain? 

REPLIES 
Number  of  Visits 


Daily 

2  or  3  times  a  week 

Once  a  week 

On  ce  a  month 

Tw  ice  a  month 

Several  times  a  year 

Very  s  e 1 dom 


Numb  er 

of 

Percent 

of 

Repl  ie 

s 

Total 

113 

25.4 

208 

46.8 

108 

24.3 

9 

2.0 

1 

0.2 

5 

1.1 

1 

0.2 

QUESTION  NO.  6  -  For  how  many  years  have  you  come  to  shop  in  Down- 
town Kings  Mountain? 


Number  of  years 

10  years  or  longer 

5-10  years 

1-4  years 

1  or  less  years 


Number 

of 

Percent 

of 

Replie 

s 

Total 

339 

77.9 

52 

12.0 

30 

6.9 

14 

3.2 

QUESTION  NO.  7  -  Approximately  what  percentage  of  your  total 
shopping  spending,  not  counting  groceries,  do  you  consider 
that  you  do  in  Kings  Mountain? 

REPLIES 


Percentage  of  Spending 

Less  than  25  percent 
Between  20  and  60  percent 
Ove  r  60  percent 


Number  of  Replies    Percent  of  Total 


104 
192 
151 


23.3 
42.9 
33.8 


QUESTION  NO.  8  -  Can  you  usually  find  the  merchandise  you  need 
or  are  looking  for  in  Downtown  Kings  Mountain? 


273   Yes 


170   No 
1  3  Some t  imes 


QUESTION  NO.  9  -  How  do  you  rate  downtown  stores  with  regard  to 

REPLIES 


Number  of  Replies 


Percent 


WINDOW  DISPLAYS 

Excellent 

43 

Good 

239 

Fair 

151 

Poor 

21 

No  Opinion 

9 

STORE  FRONTS 

Excellent 

23 

Good 

153 

Fair 

178 

Poor 

84 

No  Opinion 

7 

CLEAN,  WELL-LIGHTED  INTERIORS 

Excellent 

52 

Good 

189 

Fair 

158 

Poor 

36 

No  Opinion 

9 

RESTROOM  FACILITIES 

Excel  lent 

12 

Good 

51 

Fair 

94 

Poor 

235 

No  Op  in  ion 

41 

9.3 

51.6 

32.6 

4.5 

2.0 


5.1 
34.4 
40.0 
18.9 

1.6 


11.7 

42.6 

35.6 

8.1 

2.0 


2.8 
11.8 
21.7 
54.3 

9.4 


How  do  you  rate  sales  personnel: 

Number  of  Replies 

COURTEOUS  AND  HELPFUL 

Excellent  117 

Good  185 

Fair  113 

Poor  27 

NoOpinion  10 


Percent 

25.9 

40.9 

25.0 

6.0 

2.2 


PERSONAL  APPEARANCE 
Excel  1 ent 
Good 
Fair 
Poo  r 
No  Opinion 


95 
232 

82 
7 
7 


22.5 

54.9 

19.4 

1.6 

1.6 


KNOWLEDGE  OF  PRODUCTS 
Exce 1 1  en t 
Good 
Fair 
Poor 
No  Opinion 


64 

175 

130 

38 

10 


15.3 

42.0 

31.2 

9.1 

2.4 


How  do  you  rate  stores  from  the  standpoint  of 


QUALITY  OF  MERCHANDISE 
Excellent 
Good 
Fair 
Poor 
No  Op  in  ion 


55 
227 
124 

26 
7 


12.5 

51.7 

28.3 

5.9 

1.6 


SELECTION  OF  MERCHANDISE 
Excellent 
Good 
Fair 
Poor 
No  Op  in  ion 


33 
136 
161 

87 
6 


7.8 

32.1 

38.1 

20.6 

1.4 


QUESTION  NO.  10  -  Of  the  improvements  listed  below  which  do  you 
think  should  be  incorporated  in  Downtown  Kings  Mountain? 


Type  of  Improvements 


Provide  public  restrooms 
More  off-street  parking 
Stores  open  one  or  more  nights 
Improve  store  fronts 
Trees  planted 
Sh  rubs  plan  ted 
Pedestrian  Mall 
Additional  covered  sidewalks 
Park  with  trees  and  shrubs  planted 
Need  sidewalks  to  town  before  any  of 
improvements  listed  above 


REPLIES 

Number  of 

Percent  of 

Rep  lies 

Total 

334 

20.6 

261 

16.1 

256 

15.8 

192 

11.9 

164 

10.  1 

138 

8,5 

137 

8.5 

135 

8.4 

nted 

1 

0.06 

0,06 


QUESTION  NO.  H  -  What  other  types  of  stores  would  you  like  to 
see  in  Downtown  Kings  Mountain? 


Typ  es  of  S  to  res  Number  of 

Rep  lies 
Cafeteria,  restaurant,  or  good,  clean  eating 

place  51 

Well  known,  good  shoe  store  for  ladies  and  men          46 

Discount  store  28 

Children's  clothing  store  23 

Shopping  Center  21 

Clark  '  s  19 

Dressshops  18 

Bakery  17 

Another  Bank  17 

Sears  Roebuck  and  Company  14 

Improved  quality  and  selection  in  present  stores  12 

More  clothing  stores  11 
Entertainment  places  for  entire  family,  especially 

t  eenager  s  10 

Large  department  store  9 

J.  C.  Penny  9 

Var  ietystore  8 

Book  Store  8 

K  Mart  7 

Fabric  Shop  7 

Sports  Shop  7 

Stated  no  opinion  7 

Another  Dime  Store  7 

More  department  stores  6 

Park  &  Shop  6 

D  iana  Shop  4 

Ivey  '  s  4 

Chain  department  stores  4 

Ecker d ' s  4 

Record  and  Music  Store  4 

Appliance  store  4 

Millineryshop  3 

Fall  shop  for  girls  and  women  3 

Sup  er  ma  rke t s  3 

Men  and  Boys'  store  with  reasonably  priced  goods  3 

Self  service  dry  goods  store  3 

Malt  shop  3 

Hobby  shop  3 

Toy  s  to  re  3 

Office  and  Supply  store  3 

Meat  Market  3 

Seafood  Market  3 

Another  theater  3 

Better  brands  of  clothing  3 

Modern  steak  house  with  good  food  and  service            2 


Types    of    Stores 


Number  of 
Rep  lies 


Mo  n ta  1  do  '  s 

The  Vogue 

Teen  Shop 

Chubby  sizes  in  stores 

Popular  priced  or  rental  evening  clothes 

Raylass  Dept.  Store 

Drug  stores 

Bus  Station 

Rep  air  Center 

YMCA.  YWCA 

Self-service  grocery  stores 

Mo  re  food  stores 

Atlantic  Mills  Store 

Auto  Discount  Store 

Anything  will  beat  what  they  have  now 

Nice  clothes  at  lower  prices 

Pedestrian  Mall 

Cha  rles  Store 

Lowes  or  Ro  s  e ' s 

A  dime  store  with  eating  facilities 

Woo Iwo  r  th  s 

Grant's  or  Woolworth's 

Marilyn  s  shoe  store 

Clothing  store  with  youthful  size  16  dresses 

Fine  Men  s  store 

Eagle's 

E  dwa  r  d ' s 

Band  Box 

Big  Star 

Smith ' s 

S  to  rk  she  p 

Men's  clothing  store  with  large  sizes 

General  Merchandise  store 

Petite  sizes  in  stores 

Thrift  shops 

Gift  shop 

Coffee  shop 

Candy  shop 

Building  supply  dealer 

Quik-check   store 

Religious  book  store 

Specialty  shop 

Wig  shop 

Pet  shop 

ABC  store 

Dance  studio 

Modern  professional  building  with  long  parkinj 

Photography  studio 

More  refreshment  centers 

Well-equipped  hardware  store 

County  tax  collection  office 

Auto  license  office 


REPLIES  (Con't) 


Types  of  Stores 


Number  of 
Repl 


Trading  stamp  store 

Electric  repair  shop 

Robert  Hall  's 

Handy  Pantry 

One  hour  martinizer 

Lumber  plant 

Pay  scale  in  K.M.  cannot  support  a  decent  store 

A  store  open  on  Sunday 

Covered  sidewalks 

Better  equipped  stores 

Modern  Motel 

Make  stores  more  attractive 

Better  doctors  -eye,  ear,  nose,  and  throat  specialist 


QUESTION  NO.  12  -  What  suggestions  do  you  have  for  improvinj 
Downtown  Kings  Mountain? 


Suggested  Improvements 


Numb  er  of 
Rep  lies 


More  parking  space  ^2 

Improve  store  fronts  and  skyline  views  25 

Get  rid  of  railroad  through  middle  of  town  24 

Restaurants  20 

Off -street  parking   lots  17 

Youth  Center,  skating  rink  17 
Larger  variety  and  better  merchandise  selections; 

some  specialty  shops  16 

Stated  No  Opinion  13 

Public  restrooms  10 

Remove  parking  meters  10 
Better  selection  of  merchandise  at  more  competitive 

price  9 

More  parking  space  on  Main  Street  8 

Stores  Open  at  night;  once  or  twice  a  week  to  9-10:00 

P.M  .  8 
Mo  restores  8 
Condemn  and  remove  unsightly  dwellings  and  out  build- 
ings 7 
Clean  up  vacant  lots  6 
Safer  crossing  at  Gold  St.;  signal  needed  6 
Pedestrian  Malls  6 
Stores  grouped  closer  together  5 
Courteous  clerks  5 
Shopping  Center  5 
More  attractive  merchandise  displays  5 
No  on  street  parking  on  Gold  and  Mt .  sts  from 

railroad  to  Gaston  Street  overpass  4 

Clean  areas  behind  stores  and  have  bins  for  trash  4 

Get  rid  of  railroad  tracks  or  fix  more  and  safer 

cross  ings  4 

B eaut  If ica t ion  and  show  friendliness  4 


REPLIES  (Con't) 


S  ugge  s  ted  Impro  vemeii  t  s 


Wide 
Wide 
Ke  ep 
Imp  r 
Tree 
of 
Mo  ve 
Mo  r  e 
■  I  V  e 
Bus  1 
10  m 
El  im 
St  r  i 
Scop 
Stop 
Iran 
CI  ea 
Bett 
Move 
Larg 

Bigg 
A  ne 
Mo  r  e 
Good 
Stor 
Rest 
Fix 
All 
Move 
Remo 
Cove 
Mo  ve 
No  p 
Inst 
Repa 
Two 
E  1  Im 
an 
More 
No  p 

St 

Pro  V 
St 

Park 

Stop 
sp 

One 
La 


n  streets 
n  si  dewa 1 ks 

city  cleaner 
OV6  cr  get  5 no 
s  and  shrubs  p 

CO  wn 

shopping  area 

shrubs  and  t r 

1  t  a  chance  t 
in  e  or  some  f o 
in.,  parking  ne 
inate  on-stree 
c  t  er  en  f o  re  erne 

double  parkin 
1  igh t  at  CO  rne 
sfer  loading 
n  streets  befo 
er  s idewa Iks 

all  stores  to 
er  dime  store 
er  and  better 
w  bank 

self-service 

dress  shop  s 
e  s  have  f rone 
aurant  open  on 
up  or  tear  dow 
of  question  #1 

car  dealers  o 
ve  signs  overh 
red  s  idewa Iks 

poo  1  room  t 
ar  king  on  Ma  in 
all  more  parki 
ir  park  Ing  met 
hour  parking  m 
ina  te  parking 
d  Farm  Center 

horizontal  pa 
ar king  on  Moun 
r  ee  t  s 

ide  free  parki 
reet  business 
ing  spaces  are 

t  agg  ing  car  s 
aces  are  vacan 
way  traffic  on 
ne  CO  Mill 


ther  I 
1  an  t  ed 

away 
ees  an 
o  grow 
rm  o  f 
ar  ban 
t  park 
n  t  of 

g 

r  of  N 
one  to 
re  ^  ;  0 

upper 

stores 

stores 

and  b  a 
Sunda 
n  old 
0  woul 
ut  of 
anging 

off  s  t 
Stree 
ng  met 
er  s 
e  t  ers 
In  f  ro 

rk  mg 
tain  Si 


heater 
along  railroad  and  Front  St 

f  rom  railroad 
d  f 1 ower  s 

city  transportation 

k  and  drug  score 

ing 

traffic  regulations  in  CBD 

,  Canster  St.  and  W,  King  St 
rear  of  stores 

0  A.M. 

side  of  railroad  tracks 


c  k  entrances 

y 

roller  feed  mill 
d  improve  Kings  Mt  . 
downtown 
s  idewa Iks 

reet  location 

t  at  first  red  1 ight 

ers 


nt  of  Victory  Chev.  Co. 


Number  o  f 
Rep  lies 

4 
3 
3 
3 

3 
3 
3 
3 
3 
2 
2 
2 
2 
:.  2 
2 
2 
2 
2 
2 
2 
2 
2 
2 
2 
2 
2 
2 
2 
2 
2 
2 


treet  from  Piedmont  to  Cans! 
ng  behind  city  hall  for  Mountain 


too  n 
for  o  V 


ar  row 

er  parking  when  half  the 


Cherokee  Street  from  Morrison 


REPLIES  (Con't) 


Suggested  Improvements 


Number  o  f 
Rep  lies 


Imp  r 
2  wa 

Be  c 

Remo 

Have 

En  f  o 

Mo  re 

Clea 

Mark 

Neat 

CLos 

Pave 

Ra  is 

Agre 

A  mi 

Bet  t 

Mo  r  e 

Fill 

Erin 

Clot 

F  r  es 

Have 

YMCA 

S  tor 

Musi 

Chil 

More 

Coup 

Pain 

Any  t 

Ut  i  1 

Clea 

Bene 

Equa 

Tear 

Cut 

Run 

Can 

Get 

Neat 

Fr  es 

High 

vo 
Down 

ye 
Its 


o ve  police  f 
y  traffic  li 
areful  when 
ve  one  of  s  t 

one  way  tra 
rce  traffic 

s  t reet  1 igh 
n  s  idewa Iks 
ed  cro  s  swa  Ik 
er  curb  ing  a 
e  certain  st 

roads  in  Ma 
e  street  lev 
s  s  1  ve  promo  t 
nera  1  shop 
e  r  shoes  for 

ho  us  eho Id  a 

vacan  t  s  to  r 
g  ins  ever a  1 
h  es  in  sma 1 1 
h  Seafood  Ma 

doors  conne 
,  YWCA 

es  grouped  a 
c  store 
dr  en  '  s  appa  r 

department 
1  e  of  t  e  1  eph 
t  the  Bonnie 
hing  to  beau 
i  z  e  mo  re  s  to 
ner  build  ing 
hes  to  sit  o 
lize  store  h 

down  old  wa 
taxes  ,  power 
crooks  out  o 
usually  find 
indus  try  tha 
er  service  s 
ent  plans  so 
er  mill  wage 
lume  of  p  eop 
town  Kings  M 
ar  s 
all  right 


o  r  ce 

ght  on  Railroad  Avenue  at  Gold  St. 

you  park  and  drive 

oplights  on  Main  Street 

ff  ic 

laws  at  East  King  Street 

ts 

and  keep  free  of  bicycles 

s 

round  sidewalks 

reets  at  6:00  so  kids  can  play 

in  parts  of  town 

el  to  match  curb  on  Mtn.  St. 

ions  in  stores 

men  and  women 
rticles  in  stores  ex.  linens 
es 

good  shops 
er  sizes 
rket 
cting  stores 
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